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STANLEY CARROLL

Designing Outside of the Box

Sitting at a small, circulas tabie adarned with &
telephane and a lone sketchbook, Stanlay Carrall
rs podsed yet inharenily at easa The deaignar

— ‘who first launched his eponymous labal thrad
ducades ago — has the air of an pceomplishad
eraative-type, spaaking confidently yat modesthy
abaut his long list of accomplishmants The most
notable of which, howaver, is his resalve to Fro
artistic infegrity above all alse

*Iri being the kind of designer that | try 1o be, the
focus is primarily creative,” Carroll says from his
Edmantaon studio.

“You're working in a professional anvirenmant S0
you have to address the realities of a commercial
industry, but at the crux you're trying lo make a
creative statement that's true fo you. |f | don't think
a dress is exemplary of my style, | won'l use it no
matter how good It 1s.”

This dedication and sell-assuredness has come 10
define the désigner, whose asstheic is a rare breed
ol minimalism peppered with European sophistica
tion. The latter comas fraom a childhood spant in
Halland, betore Carrall relocated to Canada with his
family ai age 16.

*Tha minimalistic aspact of my clathing ks what
makes it balievable, while the European twist is
what kesps it interesting.” he says

“My birain will always lean towards a Eurcpean
mindset of dressing for a number of reasons. Sty-
listically, | think Europeans tend fo be a bit moe
comiorable in their skin and are more inclined to
gxpetimant, which really inspires me,”

Apart from European streat style and caté culture,
Carroll’s influences vary seasonally and encompass
everything from travel and literature, 1o pop culture
a&nd aven his own life,
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“What you encounter sach and avery diy' !
some extent impact you, and people wha werkin
creative anvironmants tend 1o develop ineir voice
this way," he says, :

“Simply put, Inspiration pamas try wWking
ery morming and looking ¥ 1
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